
Our reviews drive your sales!

2009 user survey of Ciao product categories
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Gender
Male 53%
Female 47%

Age
Up to 19 years 14%
20-29 years 29%
30-39 years 18%
40-49 years 16%
Over 50 years 23%

Current occupation
Employee 36%
Manager 8%
Self-employed / freelancer 12%
Still at school / in vocational training /
student 18%
Others (e.g. housewife, pensioner) 26%

Total annual net income
£45,000 or over 16%
£35,000 to £44,999 12%
£25,000 to £34,999 20%
£15,000 to £24,999 25%
Less than £15,000 27%

Average spending on online
purchases per year
More than £1,000 25%
£500 to £999 22%
£100 to £499 35%
Less than £100 18%

Most in�uential on a purchase decision
Shop assistant  2%
Review from someone
who owns the product 34%
Magazine review   6%
Recommendation from a friend 19%
Mainly decide freely
and spontaneously 39%

Have you ever changed a purchase decision 
based on a comment or review you read 
online?
Yes 76%
No 24%

General User Information

Source: Online user survey on ciao.co.uk, March 2009
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Gender
Male 19%
Female 81%

Age
Up to 19 years 17%
20-29 years 40%
30-39 years 17%
40-49 years 15%
Over 50 years 11%

Current occupation
Employee 35%
Manager 8%
Self-employed / freelance work 11%
Still at school / in vocational training /
student 24%
Others (e.g. housewife, pensioner) 22%

Total annual net income
£45,000 or over 14%
£35,000 to £44,999 12%
£25,000 to £34,999 19%
£15,000 to £24,999 28%
Less than £15,000 27%

Do you prefer branded products?
Yes 80%
No 20%

Which of the following statements
applies to you?
When a new product comes on the market,
I am very interested 31%
I am open minded about new products 58%
I have used the same products for years
and I am not interested in new ones 6%
None of the statements applies to me 5%

Do you prefer products that
are environmentally friendly?
Yes 83%
No 17%

Average spending on beauty
products per month
£100 and more 5%
£50 to £99 14%
£20 to £49 41%
Less than £20 40%

Which products do you buy online?
Perfume 25%
Cosmetics 27%
Body care 24%
Others 24%

Source: Online user survey on ciao.co.uk, March 2009
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 60% of the users of the Ciao category

“Beauty” spend more than £20 on

online purchases per month.©
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 More than 1.0 million

page impressions and over

400.000 unique visitors.*

Ciao Beauty

*Omniture Site Catalyst, status March 2009
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Gender
Male 48%
Female 52%

Age
Up to 19 years 17%
20-29 years 37%
30-39 years 19%
40-49 years 11%
Over 50 years 16%

Current occupation
Employee 31%
Manager 10%
Self-employed / freelance work 16%
Still at school / in vocational training /
student 22%
Others (e.g. housewife, pensioner) 21%

Total annual net income
£45,000 or over 21%
£35,000 to £44,999 12%
£25,000 to £34,999 16%
£15,000 to £24,999 24%
Less than £15,000 27%

Do you own a digital camera?
Yes 93%
No 7%

Are you planning to make a purchase /
brand decision in the near future?
Yes, within the next 3 months 12%
Yes, within the next 6 months 25%
Not within the next 6 months 63%

Important features when buying
a new digital camera
(more than one answer possible)
Design 37%
Quality 86%
Brand 36%
Price 69%
Handling 31%
Zoom 43%
Resolution 61%
Size / weight 9%

Source: Online user survey on ciao.co.uk, March 2009
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37% of the users of the Ciao category 

“Cameras“ are planning to make a purchase / 

brand decision within the next 6 months.©
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More than 400.000

page impressions and over 

100.000 unique visitors.*

Ciao Cameras

*Omniture Site Catalyst, status March 2009



Gender
Male 60%
Female 40%

Age
Up to 19 years 16%
20-29 years 36%
30-39 years 21%
40-49 years 13%
Over 50 years 14%

Current occupation
Employee 36%
Manager 12%
Self-employed / freelance work 14%
Still at school / in vocational training /
student 20%
Others (e.g. housewife, pensioner) 18%

Total annual net income
£45,000 or over 18%
£35,000 to £44,999 15%
£25,000 to £34,999 17%
£15,000 to £24,999 25%
Less than £15,000 25%

Do you own a car?
Yes 76%
No 24%

Are you planning to make a purchase / brand 
decision concerning a car in the near future?
Yes, within the next 6 months 13%
Yes, within the next 12 months 20%
Yes, within the next 18 months 28%
Not within the next 18 months 39%

How do you inform yourself
before buying a car?
Mainly online 66%
Mainly of�ine 34%

How do you make your decision?
Visiting the website of the
automobile manufacturer 27%
Reading online consumer reviews 28%
Reading online test reports 24%
Browsing adverts on onlinecar sites 21%

How do you �nance your car?
Cash purchase 71%
Leasing 10%
Hire purchase 19%

Do you buy car spares online?
Yes 33%
No 67%

Source: Online user survey on ciao.co.uk, March 2009
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 61% of the users of the Ciao category “Cars”

are planning to make a purchase / brand

decision concerning a car in the near future.©
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 More than 1.4 million

page impressions and over

500.000 unique visitors. *

Ciao Cars

*Omniture Site Catalyst, status March 2009



Source: Online user survey on ciao.co.uk, March 2009
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Gender
Male 38%
Female 62%

Age
Up to 19 years 19%
20-29 years 35%
30-39 years 18%
40-49 years 12%
Over 50 years 16%

Current occupation
Employee 34%
Manager 9%
Self-employed / freelance work 15%
Still at school / in vocational training /
student 23%
Others (e.g. housewife, pensioner) 19%

Total annual net income
£45,000 or over 18%
£35,000 to £44,999 10%
£25,000 to £34,999 18%
£15,000 to £24,999 23%
Less than £15,000 31%

Have you ever bought a computer, 
accessories or software online?
Yes 83%
No 17%

42% of the users of the Ciao category 

“Computers” are planning to make a brand / 

purchase decision within the next 12 months.

Are you planning to make a purchase /
brand decision concerning a computer,
laptop or netbook within the next
12 months?
Yes, a computer 9%
Yes, a laptop 27%
Yes, a netbook 6%
I am not sure 24%
Not within the next 12 months 34%

Which of the following statements
applies to you?
When a new product comes on the
market, I am very interested 31%
I am open minded about new
products 57%
I have used the same products for
years and I am not interested in
new ones 5%
None of the statements applies to me 7%

More than 1.3 million

page impressions and over 

600.000 unique visitors.

Ciao Computers

*Omniture Site Catalyst, status March 2009
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Gender
Male 38%
Female 62%

Age
Up to 19 years 17%
20-29 years 39%
30-39 years 21%
40-49 years 11%
Over 50 years 12%

Current occupation
Employee 34%
Manager 9%
Self-employed / freelance work 15%
Still at school / in vocational training /
student 22%
Others (e.g. housewife, pensioner) 20%

Total annual net income
£45,000 or over 18%
£35,000 to £44,999 11%
£25,000 to £34,999 18%
£15,000 to £24,999 24%
Less than £15,000 29%

Which of the following statements
applies to you?
When a new product comes on the
market, I am very interested 37%
I am open minded about new products 54%
I have used the same products for years
and I am not interested in new ones 3%
None of the statements applies to me 6%

40% of the users of the Ciao category “Electronics” 

are planning to make a purchase / brand decision 

concerning an LCD TV within the next 6 months.

Do you prefer branded products?
Yes 82%
No 18%

Are you planning to make a purchase /
brand decision concerning an LCD TV
in the near future?
Yes, within the next 3 months 8%
Yes, within the next 6 months 32%
Not within the next 6 months 60%

Are you planning to make a purchase /
brand decision concerning the following 
products within the next 12 months?
(more than one answer possible)
DVD Player 19%
BluRay Player 24%
Beamer   2%
Home Cinema System 21%
Navigation System 17%
MP3 Player 21%
Games Consoles 32%

Source: Online user survey on ciao.co.uk, March 2009
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More than 1.0 million

page impressions and over 

400.000 unique visitors.*

Ciao Electronics

*Omniture Site Catalyst, status March 2009
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Gender
Male 54%
Female 46%

Age
Up to 19 years 21%
20-29 years 37%
30-39 years 17%
40-49 years 14%
Over 50 years 11%

Current occupation
Employee 33%
Manager 8%
Self-employed / freelance work 12%
Still at school / in vocational training /
student 27%
Others (e.g. housewife, pensioner) 20%

Total annual net income
£45,000 or over 17%
£35,000 to £44,999 12%
£25,000 to £34,999 19%
£15,000 to £24,999 25%
Less than £15,000 27%

Do you use downloads which are
subject to a fee (e.g. music downloads)?
Yes 52%
No 48%

How do you buy your CDs,
books and DVDs?
Mainly online 61%
Mainly of�ine 39%

How do you buy your games?
Mainly online 50%
Mainly of�ine 50%

Source: Online user survey on ciao.co.uk, March 2009
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61% of the users of the Ciao category 

“Entertainment” buy their books and 

CDs mainly online.

More than 1.2 million

page impressions and over 

600.000 unique visitors.

Ciao Entertainment

*Omniture Site Catalyst, status March 2009
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Gender
Male 68%
Female 32%

Age
Up to 19 years 12%
20-29 years 32%
30-39 years 20%
40-49 years 17%
Over 50 years 19%

Current occupation
Employee 33%
Manager 9%
Self-employed / freelance work 12%
Still at school / in vocational training /
student 16%
Others (e.g. housewife, pensioner) 30%

Total annual net income
£45,000 or over 14%
£35,000 to £44,999 11%
£25,000 to £34,999 19%
£15,000 to £24,999 24%
Less than £15,000 32%

How many people live in your household 
(including yourself)?
More than two people 65%
Two people 27%
One person 8%

Do you have children?
Yes 56%
No 44%

Do you have pets?
Yes 62%
No 38%

Do you prefer products that are 
environmentally friendly?
Yes 84%
No 16%

Do you prefer branded products?
Yes 61%
No 39%

Do you buy online…?
Furniture 18%
Toys 25%
Tools 18%
Pet essentials 11%
Others 28%

Source: Online user survey on ciao.co.uk, March 2009
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61% of the users of the Ciao category 

“Family and Household” prefer brand-

name products.

More than 400.000

page impressions and over 

100.000 unique visitors.*

Ciao Family and Household

*Omniture Site Catalyst, status March 2009
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Gender
Male 30%
Female 70%

Age
Up to 19 years 20%
20-29 years 42%
30-39 years 18%
40-49 years 11%
Over 50 years 9%

Current occupation
Employee 35%
Manager 9%
Self-employed / freelance work 12%
Still at school / in vocational training /
student 27%
Others (e.g. housewife, pensioner) 17%

Total annual net income
£45,000 or over 17%
£35,000 to £44,999 11%
£25,000 to £34,999 19%
£15,000 to £24,999 25%
Less than £15,000 28%

Do you prefer branded products?
Yes 68%
No 32%

Where do you mainly buy clothes?
Online shops 22%
Warehouse 3%
Fashion store 67%
Catalogue 5%
Second hand 3%

Average spending on clothes per month
£100 and more 19%
£50 to £99 34%
£20 to £49 32%
Less than £20 15%

Concerning the purchase of new clothes 
– what is more important for you decision?
(more than one answer possible)
Design 68%
Brand 29%
Quality 65%
Price 67%
Functionality 28%
Others 12%

20% of the users of the Ciao category 

“Fashion” buy clothes mainly in online 

shops.
Source: Online user survey on ciao.co.uk, March 2009
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More than 80.000

page impressions and over 

30.000 unique visitors.*

Ciao Fashion

*Omniture Site Catalyst, status March 2009
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62% of the users of the Ciao category 

“Finance” already bought an insurance online.

Gender
Male 49%
Female 51%

Age
Up to 19 years 12%
20-29 years 33%
30-39 years 18%
40-49 years 15%
Over 50 years 22%

Current occupation
Employee 32%
Manager 13%
Self-employed / freelancer 15%
Still at school / trainee / 16%
Student
Others (e.g. housewife, pensioner) 24%

Total annual net income
£ 45.000 and over 19%
£ 35.000 to 44.999 15%
£ 25.000 to 34.999 21%
£ 15.000 to 24.999 23%
Less than £ 15.000 22%

Have you ever bought an insurance
(e.g. motor insurance) or another
�nancial service (e.g. credit) online?
Yes 62%
No 38%

Could online instalment credit or online 
�nance be an alternative for you to buy 
products online?
Yes 56%
No 44%

Which kind of insurance do you have?
Private old-age provisions 6%
Additional disability bene�ts 2%
Legal costs insurance 6%
Accident insurance 15%
Household insurance 30%
Motor insurance 29%

Source: Online user survey on ciao.co.uk, March 2009
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More than 100.000

page impressions and over 

80.000 unique visitors.

Ciao Finance

*Omniture Site Catalyst, status March 2009
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Gender
Male 42%
Female 58%

Age
Up to 19 years 18%
20-29 years 41%
30-39 years 17%
40-49 years 13%
Over 50 years 11%

Current occupation
Employee 30%
Manager 11%
Self-employed / freelance work 16%
Still at school / in vocational training /
student 24%
Others (e.g. housewife, pensioner) 19%

Total annual net income
£45,000 or over 19%
£35,000 to £44,999 14%
£25,000 to £34,999 18%
£15,000 to £24,999 22%
Less than £15,000 27%

Do you prefer branded products?
Yes 68%
No 32%

Where do you mainly buy sport goods?
(more than one answer possible)
Specialised shop (of�ine) 25%
Online shop 44%
Warehouse 16%
Catalogue 18%

Average spending on sport
goods per month
£100 and more 7%
£50 to £99 16%
£20 to £49 29%
Less than £20 48%

How do you usually inform yourself
before buying sporting goods?
Specialised shop 25%
Online (e.g. consumer reviews,
test reports) 49%
Family and friends 23%
Trade journal 3%

52% of the users of the Ciao category 

“Sports and Outdoors” spend more than 

£20 on online purchases per month.
Source: Online user survey on ciao.co.uk, March 2009
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More than 300.000

page impressions and over 

100.000 unique visitors.*

Ciao Sports and Outdoors

*Omniture Site Catalyst, status March 2009
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Gender
Male 48%
Female 52%

Age
Up to 19 years 18%
20-29 years 38%
30-39 years 20%
40-49 years 10%
Over 50 years 14%

Current occupation
Employee 32%
Manager 12%
Self-employed / freelance work 17%
Still at school / in vocational training /
student 20%
Others (e.g. housewife, pensioner) 19%

Total annual net income
£45,000 or over 19%
£35,000 to £44,999 14%
£25,000 to £34,999 18%
£15,000 to £24,999 22%
Less than £15,000 27%

Do you own a mobile phone?
Yes 99%
No   1%

Do you use your mobile phone abroad?
Yes 61%
No 39%

Which type of mobile phone 
tariff do you use?
Pay as you go 34%
Contract 51%
Prepaid card 13%
Flatrate 2%

Are you planning to make a purchase /
brand decision concerning a new mobile 
phone within the next 12 months?
Yes, with a contract 35%
Yes, with another tariff (no contract) 21%
Not within the next 12 months 44%

Concerning the purchase of a new mobile 
phone – what is more important for your 
decision?
(more than one answer possible)
Camera 53%
MP3 Player 36%
W-Lan / UMTS 22%
Design 60%
Quality 79%
Brand 42%
Price 67%

56% of the users of the Ciao category 

“Telecommunications” are planning to make 

a purchase / brand decision concerning a new 

mobile phone within the next 12 months.
Source: Online user survey on ciao.co.uk, March 2009
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More than 300.000

page impressions and over 

100.000 unique visitors.*

Ciao Telecommunications

*Omniture Site Catalyst, status March 2009
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More than 1.0 million

page impressions and over 

400.000 unique visitors.*

Ciao Travel

Gender
Male 57%
Female 43%

Age
Up to 19 years 11%
20-29 years 31%
30-39 years 17%
40-49 years 17%
Over 50 years 24%

Current occupation
Employee 35%
Manager 12%
Self-employed / freelance work 14%
Still at school / in vocational training /
student 15%
Others (e.g. housewife, pensioner) 24%

Total annual net income
£45,000 or over 20%
£35,000 to £44,999 14%
£25,000 to £34,999 18%
£15,000 to £24,999 25%
Less than £15,000 23%

Have you ever booked any travel services 
online (e.g. �ights, hotels, rental cars…)
Yes 90%
No 10%

What kind of travel services have you 
booked online until now?
(more than one answer possible)
Flights 90%
Hotels 79%

All-inclusive tours 25%
Last minute deals 48%
Car rental 15%
Rail tickets 15%

How often do you travel?
More than twice a year 47%
Twice a year 24%
Once a year 18%
Less than once a year 11%

Average spending on travelling 
services in the internet per year
More than £1,500 23%
£1,000 to £1,499 19%
£750 to £999 18%
£500 to £749 20%
Less than £500 20%

Travelling with …
(more than one answer possible)
Partner 55%
Family 54%
Friends 21%
Alone 15%

How do you usually inform yourself before 
travelling?
Travel agency 9%
Family and friends 16%
Internet 75%

*Omniture Site Catalyst, status March 2009 Source: Online user survey on ciao.co.uk, March 2009
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90% of of the users of the Ciao category “Travel” 

have already booked travel services online.


